CGCC

China General Chamber of Commerce - U.S.A.

Celebrating 10 Years of Friendship and Cooperation

Who We Are Organizational Structure

CGCC

Founded in 2005, China General Chamber
of Commerce — U.S.A. (CGCCQ) is a nonprofit
organization representing Chinese enter-
prises in the United States. Our mission is

to promote Chinese investment in the U.S,,
support the legal rights and interests of
members, and enhance cooperation be-
tween Chinese and U.S. business communi-
ties. CGCC'’s extensive membership includes
numerous companies from both China and
the United States, including forty Global 500
companies.

Board of Directors

Automobile Committee

CGCC is the foremost representative of Chi-

nese businesses in the United States. ] EnstgytaCne e e uiny Gt

CGCC Foundation

CGCC Foundation is an IRS 501(c) (3) Financial Committee
charitable organization affiliated with
China General Chamber of Commerce
- U.S.A. Itis dedicated to fulfilling social
responsibilities, giving back to the local IT Committee
community and enhancing mutual
understanding between people of China
and the United States.

Real Estate Committee

4 Transportation & Logistics Committee

19 East 48th St, 5th Floor
New York, NY 10017
Tel: +1 (646)-918-7004
Fax: +1 (917)-639-3124
Email: contact@cgccusa.org

Website: www.cgccusa.org
WeChat: CGCCUSA
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From left to right: Zhang Qiyue, Consul General of PRC in New York, and Xu Chen, Chairman of CGCC, participated in “The Pursuit of Dreams” & “Dream Journey” photo
exhibition opening ceremony; “China Navigate The New Silk Road” event hosted by Bloomberg L.P. and supported by CGCC; Michael Bloomberg gave speech on the
event; Kathy Hochul, the Lieutenant Governor of the State of New York, participated in CGCC'’s photo exhibition opening ceremony.




CGCC Events

Seminars:
Legal, Financial, Policy, Current Affairs, etc.

Forums:
Economics, Investment, Arts, Culture and Education, etc.

Social and Networking:
Sporting Events, Cultural Events, Local Gatherings, etc.

Special Series:
Mastermind Series, CGCC Luncheon Series, Annual Gala, etc.

Information Sharing

Monthly Newsletter:
Published the first week of every month for members only.

Industry Reports:
CGCC releases reports periodically with in-depth industry studies and surveys
regarding Chinese business and investment in the United States.

White Papers:
Using its own extensive research and analysis, CGCC authors and publishes
white papers offering guidance on a variety of subjects.

Annual Report:
The CGCC Annual Report is published every spring and reviews the progress of
CGCC and its members over the past year.

E-Library:
The e-Library on the CGCC website features PDF documents written and
published by CGCC members and third parties. Those documents serve
as a tremendous source of information about the China-U.S. business
community.

What We Do

Company Marketing

Limited marketing budgets can often present challenges. CGCC offers a
number of smart and effective marketing opportunities for its members.

Host Your Own Event:
Member companies have the opportunity to use CGCC network to initiate,
organize and promote their own events for all members.

Sponsor a CGCC Event:
Please contact CGCC directly if you are interested in more information.

Member of the Month on the Website:
The logo of the company selected as the Member of the Month will be featured
on the home page of the CGCC website and the front page of the monthly
newsletter. Selection of the Member of the Month will be made from among
nominees on the basis of the member’s contribution to CGCC, involvement in
the China-U.S. business environment, and other exceptional achievements.

Media coverage:
CGCC offers members the opportunity to connect with major Chinese and
English media outlets to enhance the marketing of their services. China-U.S.
business communities.
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