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rich bistory.”

“We are extremely proud to have reopened this landmark
hotel, representing only the very best Montréal bhas to offer. The
Ritz-Carlton Montréal today showcases a seamless mixture of
modern luxury and discreet charm. The Royal Suite embodies
the utmost in modern opulence whilst capturing the essence of its

-Andrew Torriani, Managing Director

THE RITZ-CARLTON MONTREAL (RITZMONTREAL.COM) IS THE MOST PRESTIGIOUS
address in Montréal, with 129 entirely redesigned guest rooms and suites, as well as 45 new lux-
ury residences. The hotel’s restaurant, Maison Boulud, is operated by the Ritz-Carlton Montréal
in collaboration with Chef Daniel Boulud and his restaurant management company, The Dinex
Group. Inaugurated in 1912, the Ritz-Carlton Montréal is located in the heart of the Golden
Square Mile, home to Montréal’s elite in the early 20th century. A symbol of refinement and
elegance, the hotel has welcomed some of the world’s best-known heads of state, artists, and
business magnates including the Queen Mother, Charles de Gaulle, George Bush Sr., and
Elizabeth Taylor and Richard Burton, who celebrated their first wedding at the hotel.
g Guests eager to indulge in the best the
| property has to offer will want to request The Royal
Suite. Comprised of an astounding 12 rooms with
/| over 4,700 square feet of space, the suite boasts
1 one master bedroom with King-size bed, sitting
area, and fireplace, as well as a master bath-
room with heated marble flooring, dual-sink
vanity, lighted make-up mirror, stand-alone
soaker tub, towel warmer, LCD TV, separate
toilet and bidet, and a large private shower with
rain shower-head and handheld shower. There
is an additional Messieur’s bathroom complete
with shaving mirror, LCD TV, and shower.

Those interested in entertaining visitors will appreciate the meeting/dining room with seating for
10 to 12 guests, as well as a grand salon with bar area, LCD TV, and fireplace overlooking the garden.
There is an additional elegant sitting room with an LCD TV and fireplace.

The remainder of the incredibly spacious suite offers one luxury walk-in closet, two powder
rooms, one entrance foyer gracefully adorned with fine artwork, a butler’s pantry, and a security of-
fice. As if that wasn’t enough, guests have the option of two additional connecting bedrooms, each
with a king-size bed.

There is no shortage of delightful amenities for suite guests, who may select shampoo, conditioner,
body wash, and body lotion from a variety of brands including Bulgari, Fresh, Kiehl’s, Antica Farmacista,
and Acqua di Parma. Ritz-Carlton also boasts a global brand partnership with Asprey and RC Montreal,
which means bath essentials from both well-known names are available in all guest rooms as well.

The Royal Suite’s palatial accommodations and top-of-the-line amenities promise to meet the
expectations of even the most discerning of travelers. ®
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Clockwise from the upper right: The Royal Suile living area; bedroom,
bathroom, Acqua di Parma amenities, one of six brands guesis can
choose among; and meeting/dining room
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