
ONE OF THE CITY OF LIGHT’S MOST PRECIOUS JEWELS LIES DEEP IN THE HEART OF HISTORIC PARIS. 
In the Vendôme neighborhood – just steps from the Louvre Museum and opposite the Tuileries 
gardens – the Hotel Le Meurice (dorchestercollection.com) embodies French sophistication in the art 
of elegant living. Its tradition of excellence was begun in the 18th century by Calais postmaster 
Augustin Meurice, who was keen to cater to British tourists on the continent wishing to fi nd all the 
comfort and services to which they had become accustomed. As a result, Le Meurice was born. 
This was the start of a long, brilliant history.

The hotel was opened during the Restoration at 332, rue Saint-Honoré. In 1835, the hotel 
moved to 228, rue de Rivoli and remains in that particularly fi ne location, where it has welcomed 
monarchs, aristocrats, artists, and writers. From the Prince of Wales to the King of Montenegro, and 
Alfonso XIII to the Maharajah of Jaipur, the most powerful men of the day have been delighted by 
the highly Parisian charms of Le Meurice. Ever since, its story has been written in letters of gold – 
one of opulence and exceptional beauty maintained by architect Charles Jouffre, the man behind 
the decor of the great lobby of the Paris Opéra Garnier, who, in 2008, brought the style of an 18th 
century residence to the luxury hotel, giving it a unique image tied to its rich, prestigious past.

The hotel has 118 rooms and 42 suites – one of the most extensive collection of suites in Paris. 
The greatest is the Belle Etoile Royal Suite on the top fl oor. At 275 square meters, it is inspired by 
the aesthetics of the 19th century, opening onto a private panoramic terrace that provides one of 
the most unforgettable views of Paris anywhere. Renovated in 2012, the three Presidential suites, 
styled to refl ect 18th century tastes, offer a unique view of the Tuileries Garden. Among the wood-
work and silks, antique books, and 19th century paintings of these temples of excellence, time 
seems to be on hold. The artist Salvador Dalí himself drew inspiration for his surrealist works there, 
staying in one of the Presidential suites for a month every year for more than three decades. Today, 
the Spaniard’s genius lingers like a note suspended in the air of the hotel – Le Dalí restaurant’s 
surrealist decor is crowned by a huge Ara Starck canvas, all in ochre and gold.

Between its stone walls, Le Meurice continues to write its legend, enriched by the histories of 
those who keep it alive, a legend inscribed in the ink of dreams.•

Le Meurice

The façade of Le Meurice (top left); a Presidential Suite bedroom 
(top right) the Belle Etoile suite terrace (bottom left)

“An unforgettable experience is a 
stay that went so smoothly that you can 
only remember all those fantastic moments 
shared. At Le Meurice, you can fi nd it in the 
elegance, harmony, and prestige of the hotel, 
but also in the fl awless service provided by 
our armada of attentive and devoted staff. 
Everything is pretty much a question of tact 
when it comes to such a high standard. We 
seem to always improvise with ease, but the 
truth is that every detail is anticipated and 
synchronized. In any case, our top prior-
ity is to offer our guests the best experiences 
ever in terms of location, ambiance, tailor-
made services, cuisine, and constant in-
novation. And to make sure our guests feel 
comfortable and keep precious memories 
of their stay with us, we try to always fi gure 
out the purpose of their visit. This helps us to 
meet their expectations.

Excellence is our motto, and to me 
luxury is beyond wealth; it is more subtle 
and elegant – the absolute opposite of 
ostentatious. Endless personalization 
and true generosity are indeed indivis-
ible from this very subjective affi nity; 
still, what we praise most at Le Meurice is 
its poetry. Luxury is an emotion: the un-
expected, the authentic, the invisible; the 
height of it would be to try and control 
time while fully seizing the moment.

The whole point of hospitality is 
to host your guests as you would do at 
home, with the same special attention to 
detail and the sum of all details consti-
tuting a whole: bespoke treatment, fl oral 
arrangements, olfactory signature. What 
works for me is catering to everybody’s 
sense of pleasure: the guests’ pleasure at 
being pampered and looked after, and 
ours at delivering outstanding experi-
ences and service.”

-Franka Holtmann, General Manager

LOCATED ON THE CORNER 
of 50th and Madison, The 
New York Palace (newyork
palace.com), recently com-
pleted a stunning $140-million 
renovation of the property in 
the fall of 2013. The renova-
tion transformed the proper-
ty’s premier rooms and suites 
in The Towers, an exclu-
sive hotel-within-a-hotel. 
Additional upgrades included 
new lobbies, and six new 
restaurants and bars, two 
of which are helmed by re-
nowned Chef Michel Richard. 

With 909 rooms and suites, The Palace is known for unparalleled splendor, spectacular views, spacious rooms, and exquisite service. The hotel’s world-
renowned courtyard incorporates motifs from several 15th-century Italian cathedrals and has served as the entranceway to the historic Villard Mansion since 
1882. The New York Palace gracefully blends the landmark Villard Mansion with a contemporary 55-story tower.

The recent renovation brought with it the unveiling of two specialty triplex suites, including The Jewel Suite by Martin Katz and The Champagne 
Suite. The two 5,000-square-foot suites sit 53 stories above Manhattan at the top of The Towers.

The magnifi cent Jewel Suite by Martin Katz – designed as a collaboration between renowned jeweler to the stars Martin Katz and HOK – offers 
lavish Port Laurent stone fl oors, diamond-like wall coverings in soothing jewel tones, a stunning 20-foot ‘diamond waterfall’ chandelier, and ‘fl oat-
ing’ crystal jewel boxes encasing haute couture jewelry creations by Martin Katz. The sprawling Grand Parlor is fl ooded with light from the suite’s 
fl oor-to-ceiling windows, highlighting the grand piano sitting center stage. The Master Bedroom on the second fl oor boasts Art Deco-inspired chairs, 
sumptuously upholstered in lavish silver and pearl velvet, and a custom-designed Lucite tableau 
showcasing spectacular jewels. Guests will revel in the suite’s third fl oor with its wood-burning fi re-
place, and can opt to take in the city views from the spa installed on their private outdoor terrace. 

Designed by notable New York-based design fi rm HOK, the new Champagne Suite boasts a 
striking series of fl oor-to-ceiling windows that fl ood the Grand Parlor with natural light. The dining 
room offers hewn woods representing aged grape presses, which are offset by crystal fi xtures and 
sleek wall fi nishes. The second fl oor creates an intricate color story of soft creams and smoky reds, 
and the decor of the Master Bedroom Suite showcases a palate of ecru, cream, and amber tones. 
The guest bedroom suite highlights glistening rose-tinted silvers that aerate warm copper and deep 
red accents. A classically inspired library with warm blacks and bronze color tones boasts carefully 
chosen books and art created specifi cally to evoke a historic but intimate setting. On the third 

fl oor, guests can indulge in the over-
sized outdoor terrace complete with a 
custom-designed Jacuzzi spa. The top 
fl oor has the capacity to host sky-view 
receptions with a private bar, wood-
burning fi replace, and an outdoor re-
ception area. 

Additional amenities for both suites 
include private express elevators available 
only to guests of The Towers, along with 
expert maître d’étage service, Maybach 
house car service, en-suite kitchens, and 
exquisite Molton Brown bath products.•

The New York Palace

 Jewel Suite living area and terrace (top row); 
Champagne Suite dining and living areas (bottom) 

“With the newly renovated Towers 
at The New York Palace, we are proud to 
offer our guests an unparalleled luxury 
experience befi tting royalty and heads 
of state. At The Towers, guests will enjoy 
fi rst-class service and accommodations 
with breathtaking views, whether their 
tastes are sleek and modern or classic 
and elegant.”

-David Chase, General Manager
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