
SINCE ITS GRAND OPENING IN 2001, THE PENINSULA CHICAGO 
(www.chicago.peninsula.com) has been recognized as a premier prop-
erty with Forbes Five-Star and AAA Five Diamond awards. The hotel 
boasts 339 luxurious guest rooms 
and suites, furnished in a contem-
porary yet classical style, and offers 
a 15,000-square-foot spa and fi tness 
center, as well as three distinctive 
restaurants and a bar, 24-hour room 
service, a ballroom, and seven ad-
ditional meeting and event rooms.

With views overlooking The 
Magnificent Mile, Lake Michigan, 
and the historic Water Tower Park, 
the newly renovated Grand Suite 
features two bedrooms with a large 
entry foyer, large living area with 
seating for 10 guests, two marble 
bathrooms, an additional powder 
room, two dressing areas, dining 
room for six guests, study, and pan-
try area, as well as state-of-the-art 
technology throughout.

The one-of-a-kind 3,500-square-
foot Peninsula Suite is located on 

the 18th fl oor and offers stunning views of Lake Michigan and Chicago and 
Michigan Avenues. This one-bedroom suite features a large entry foyer, 
generous formal living room with a baby grand piano and fi replace, large 

marble bathroom with picture win-
dow over the whirlpool bathtub, a 
private workout room, formal dining 
room with seating for 10, a study 
with execut ive desk, cordless 
phones, and a pantry kitchen with 
private entrance for staff. A fam-
ily room with a wet bar, 42-inch 
plasma television, satellite receiver, 
surround sound stereo system with 
DVD player, and a casual dining 
table for four is ideal for intimate 
gatherings. The Peninsula Suite also 
offers a private 2,000-square-foot 
terrace with amazing Chicago sky-
line views and an outdoor Jacuzzi. 
There is a private entrance/exit from 
the bedroom of The Peninsula Suite. 
This luxuriously appointed and 
fi nely decorated suite comes com-
plete with state-of-the-art electronic 
equipment.•
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Clockwise from top right: The Peninsula Suite private terrace; sitting area with fi replace; and bathroom; 
The Grand Suite entrance; offi ce; and living area; The Peninsula Suite living area

“The Peninsula Hotels Group has always 
reinvested money back into all of its proper-
ties. I’m convinced that this strategy con-
tributes to the reputation of The Peninsula 
Chicago for being well maintained. We want 
our hotel to feel like it just opened. In fact, 
even after 10 years, we frequently hear from 
our guests that our hotel feels like everything is 
fresh and well presented.”

-Maria Razumich-Zec, 
 Regional VP and General Manager
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