
of ProColombia. Currently, more than 
83 investment opportunities in audiovi-
suals, software, apps, and video games 
are being monitored in the regions of 
North America, Europe, Latin America 
and Asia, helping the internationaliza-
tion of the creative and cultural sectors. 

• In the past two years of government, 
export business worth $434 million 
has been generated, carried out by 371 
Orange entrepreneurs in the Audiovisual 
and Digital Content and Software and IT 
Services sectors. 

• Regarding foreign direct investment, 24 
investors reported the start of 24 projects 
in the country in sectors such as Software, 
IT Services, Audiovisual and Digital 
Content, for a value of $195 million.

• Throughout the current government, 
iNNpulsa Colombia has implemented 
different actions aimed for strengthen-
ing the Orange Economy in the country. 
The instruments being implemented are 
a response to the main needs identifi ed 
in order to boost and reactivate the eco-
nomic growth and sustainability of the 
sector.

•  iNNpulsa Colombia has benefi ted 457 
entrepreneurs of the Orange Economy, 
of which 373 participate in the programs 
Mega i Naranja, Capital Naranja, Acelera 
Región and Aldea Naranja. Through the 
latter, 236 entrepreneurs are being posi-
tively impacted through specialized con-
sulting with an approximate investment 
of $6.800 million COP.

• iNNpulsa Colombia, in alliance with the 
Ministry of Culture and the Ministry of 
Commerce, Industry and Tourism, 
carried out in 2019 six Orange busi-
ness matchmaking events (Pereira, 
Villavicencio, Monteria, Barranquilla, 
Armenia and Valledupar) with 541 com-
panies involved and business expecta-
tions of more than $16,000 million COP. 
Additionally, in 2020 the fi rst two vir-
tual business matchmaking events were 
held which generated approximately 
500 business appointments amongst the 
participants.

• Colombia 4.0 and Heroes Fest were 
combined to bring the digital creative 
industries and entrepreneurship to the 
region. Four festivals were held (Yopal, 
Bogotá, Barranquilla and Pereira) with 
an attendance of more than 32,000 peo-
ple. As well, in 2020 Heroes Fest Digital, 
Game Changers - Heroes Fest was held, 
with the attendance of more than 16,000 
people.

• Between 2019 and 2020, iNNpulsa 
Colombia carried out the mapping of 
Orange regional productive initiatives, 
directly related to ICTs, and the defi ni-
tion of roadmaps for the cluster initiatives 
identifi ed in the departments of Atlántico 
(tourism), Bolívar (tourism), Caldas 
(marketing and advertising services), 
Santander (corporate ICTs), Valle del 
Cauca (tourism) and Córdoba (tourism).

• iNNpulsa Colombia in 2020 launched 
two new programs to support the Orange 
Economy. First, Crea Sonidos Pacífi co, 
in alliance with Fundación Barco, which 
seeks to promote and strengthen 20 
projects to turn them into creative ven-
tures in the Colombian Pacifi c, focused 
mainly on musical activities. Secondly, 
Escalamiento Creativo, which aims to 
identify challenges of Orange business 
organizations to generate new busi-
ness models through processes of open 
innovation, collaborative innovation and 
business support.

• Colombia Product iva appl ied the 
Orange productive linkages program, 
Encadenamientos Productivos Naranja, 
which aimed to link the country’s tra-
ditional industry with the creative and 
cultural industry. It had the participation 
of 110 companies (49 from traditional 
sectors and 61 from the creative and cul-
tural industry) in seven departments of 
Colombia (Antioquia, Atlántico, Caldas, 
Bolívar, Santander, Valle del Cauca and 
Cundinamarca). As a result, 42 produc-
tive linkages and 42 new business mod-
els were created, granting sophistication 
to the products and services of these 
companies, allowing access to new 
markets. Fifty-seven percent of the pro-
ductive linkages were generated with 
companies in the functional creations, 
new media, and content software sub-
sector. Three out of ten productive link-
ages were made with companies in the 
Cultural Industries subsector. Eighteen 
percent of the effective linkages were 
generated with companies from the Arts 
and Heritage subsector. Data reflects 
the potential of the creative and cultural 
industry and the traditional industry 
when they work together. 

• Since August 2019, the current govern-
ment signed 22 sector pacts (Pactos para 
el crecimiento y el empleo) with the 
most relevant business associations of 
the industry to close the gaps that affect 
competitiveness and productivity. There 
are specifi c deals for services industries 
and for the Orange Economy.

• For service industries, Colombia Productiva 

has also deployed a comprehensive set of 
initiatives to fi ll the gaps between human 
capital development, productivity, inno-
vation and quality standards in order to 
make Colombian companies more com-
petitive for the global market. For instance, 
Colombia Productiva signed an alliance 
with SENA (national training service insti-
tution) to encourage innovation and tech-
nological development in all sectors of 
the economy through SENA Innova, a 
program that provides nearly $6.8 million 
funds to 127 companies with at least 73 
of them from the services industries. The 
results of this program will be available in 
June 2022.

• Colombia Productiva has also been 
working to achieve a true digital econ-
omy and industries 4.0, looking for-
ward to encouraging connections 
between companies of tech-offer and 
their potential clients, strengthening 
the companies with tech-solutions 
and IT services. With this in mind, 
Colombia Productiva has SOFISTICA, 
a program developed in agreement 
with the Ministry of ICT to provide 
around $5 million in funds for public 
and private projects aimed to lead the 
adoption of key technologies such as 
IA, IoT, Big Data or blockchain.

• Colombia Productiva, through the 
Ministry of Commerce, signed a loan with 
the Inter-American Development Bank 
(IDB) for the “Program to Support 
Diversifi cation and Internationalization 
of the Colombian Economy,” with the 
objective of boosting the country’s eco-
nomic growth. The program accounts for 
$24 million and one of its components is 
“Export Promotion of Knowledge-Based 
Services (KBS)”, that seeks to boost 
external sales of prioritized KBS sec-
tors like audio-visual, advertising and 
marketing, digital animation and video 
games, publishing and graphics services, 
software and apps and value-added 
BPO services, among others. Colombia 
Productiva oversees three programs 
within this component that will provide 
technical assistance or project funding 
for at least 260 KBS companies.•

“iNNpulsa Colombia, in alliance with the Ministry 
of Culture and the Ministry of Commerce, Industry 

and Tourism, carried out in 2019 six Orange 
business matchmaking events (Pereira, Villavicencio, 

Monteria, Barranquilla, Armenia and Valledupar) 
with 541 companies involved and business 

expectations of more than $16,000 million COP.”

Latin America and the Caribbean

EDITORS’ NOTE Susana Raffalli is 
a Venezuelan nutritionist and activ-
ist who has received a number of 
honors including being nominated 
among the 100 Inspiring Women 
by the BBC in 2020 for her work 
in alleviating hunger in Venezuela 
and in particular during the coro-
navirus pandemic. In 2016, Raffalli 
designed a tool that revealed the 
detail behind the humanitarian cri-
sis in Venezuela at the suggestion of 
Cáritas de Venezuela. Sentinell 
Site Monitoring System of Acute 
Malnutrition (SAMAN) is one of the few sources 
of intelligence on the emergency. In 2017, she 
received the National Human Rights Award from 
the Human Rights Platform of Venezuelan civil 
society and is recognized as one of the 10 women 
whose work stood out at the national level by the 
EfectoCocuyo communication portal. In 2018, 
Raffalli received the Franco-German Prize for 
Human Rights for her humanitarian work. In 
2019, she was awarded for her public service with 
the Woodrow Wilson Awards. During the corona-
virus pandemic, she helped to keep food supplies 
going for many including people with HIV, youth 
in prison and those with low incomes. She studied 
at the Central University of Venezuela and com-
pleted completed her post-grad studies on Child 
Nutrition and Food Security in The Johns Hopkins 
Children’s Hospital and in Guatemala with the 
Panamerican Health Organization.

Will you highlight your humanitarian work 
and your role with Cáritas de Venezuela?

I have been a humanitarian practitioner 
since 2004 and have been working with Cáritas 
for the past fi ve years. Cáritas has a few man-
dates and I am involved in its humanitarian work. 
I approached Cáritas to offer my skills and exper-
tise in the humanitarian arena since I have deep 
experience in this area. My focus is on saving lives 
and bringing comfort to people who are suffer-
ing, as well as providing advocacy towards human 
rights and protection. 

How is Venezuela addressing the chal-
lenges caused by the global pandemic?

It is sad for me to answer this ques-
tion and it is not only Venezuela, it is all of 
humanity that is suffering. There are so many 
lessons from pandemics in the past, especially 
HIV and Ebola. There are at least three lessons 
that we haven’t used for a better performance 

with COVID-19. First, even though 
the pandemic impacts health and is 
a public health emergency, it should 
also be addressed as a humanitarian 
emergency which has not been the 
case with COVID-19 in Venezuela 
and many other places. The focus of 
course has to be on health, but it also 
has to be on food security, nutrition, 
poverty and other factors that have 
resulted not from the virus, but from 
the dynamic around the pandemic. 
These other factors are not receiv-
ing enough attention. Second, in 

approaching a public health emergency, it is 
an issue for the government, and in Venezuela 
where the government together with the army 
control everything, civil society has been put 
aside. This is very sad because civil society and 
community-based organizations were in a good 
position for identifying the risks and organizing 
people and promoting good health behaviors in 
the face of the virus. Third, the pandemic is not 
only about hospitals, and the solution needs to 
also be about addressing the problem of equal-
ity outside of hospital settings and other social 
risks that need to be managed. In Venezuela, 
I feel that we are losing many opportunities 
focusing solely on hospitals and the UN system 
and having it be solely with the government, 
and without the input of civil society. 

Humanitarian access in Venezuela has been 
very limited, especially over the past few months, 
as the government has not seemed open to work 
with humanitarian agencies and NGOs. The 
Venezuelan government feels that these organiza-
tions are working on human rights issues and 
receiving funding from other governments that 
are against the political process in Venezuela 
or supporting sanctions, which is in fact true in 
some cases. However, while a large percentage 
of NGOs and humanitarian agencies are receiving 
funding from Europe and the United States, this 
does not mean that we are against the govern-
ment or that we are doing political work. This 
is a big problem since it is limiting humanitarian 
access from civil society.

How do you measure success for your 
efforts when you are addressing such long-
term, complex problems?

It is overwhelming at times as you experi-
ence frustration and sadness. For example, in 
2016 we started our work focused on nutri-
tion for children under fi ve years old and we 
rescued approximately 15,000 children from 
severe malnutrition, but when you see that 
there are so many more children facing this 
problem, it can make you question what you 
are doing. Our mission is to keep working and 
to not only focus on the output, but also on the 
process. Our work is not only about the pos-
sibility of saving lives, but also about giving a 
voice to these issues so in regard to our work 
on nutrition for children, while we may not be 
able to reach every child in need, we are advo-
cating for all of them.

Did you always know that you had a pas-
sion for humanitarian work and that this was 
where you wanted to focus your life’s work?

I have a passion for working on public issues 
and enjoyed working in Central America for the 
development agenda which focused on poverty 
reduction, nutrition, education and other issues. 
I did this until 2002 and worked on major emer-
gences, the fi rst being Hurricane Mitch in Central 
America in 1998 that destroyed all of our proj-
ects and we were not prepared for this type of 
risk. Another emergency was when I was work-
ing with UNICEF and we lost a team that was 
killed in an attack on their convoy in Burundi. I 
realized that it was my mission to use my exper-
tise and knowledge to work on big public issues 
and major emergencies. While I am not optimistic 
about the situation in Venezuela at this time, I plan 
to continue with my passion.•

Susana Raffalli

Humanitarian Work

An Interview with Susana Raffalli, Humanitarian Expert, Advisor to Cáritas de Venezuela

“My focus is on saving 

lives and bringing 

comfort to people who 

are suffering, as well 

as providing advocacy 

towards human rights 

and protection.”
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