
AS THE FIRST FULL-SERVICE LUXURY HOTEL IN THE NEIGHBORHOOD, 
Trump SoHo New York (www.trumpsohohotel.com), features 391 spa-
cious guest rooms and suites boasting fl oor-to-ceiling windows that pro-
vide unrivaled views of Manhattan’s spectacular skyline and the Hudson 
River. With just 12 rooms per fl oor, the property has an intimate ambiance 
of sophistication and indulgence. Owners and hotel guests will appreci-
ate the property’s signature restaurant, Koi SoHo, as well as the seasonal 
poolside Bar d’Eau. In addition, Trump SoHo recently welcomed a new 
ultra-lounge. The Spa at Trump®, with its two levels of pampering ser-
vices, provides New York its only authentic luxury Turkish hammams, and 
guests can enjoy the utmost in personal service with the Trump Attaché.

In addition to being honored this year with the coveted AAA Five 
Diamond Award® – one of only eight hotels in New York City with this 
distinction – Trump SoHo gives guests another reason to visit: spacious 

penthouses that all feature two bedrooms, giving Trump SoHo more two-
bedroom penthouse suites than any other hotel in Manhattan.

The most spectacular suite available to the sophisticated traveler is 
the 2,300-square-foot duplex terrace penthouse that rises from the 43rd 
to the 44th fl oor. Double-height, fl oor-to-ceiling windows and an outdoor 
terrace of nearly 400 square feet offer unrivalled panoramic views of 
Manhattan. The convenience of a wine cooler, Subzero refrigerator, and 
the option of in-room dining will be appreciated by the most discerning 
of guests. The duplex is also the only penthouse to currently feature Bang 
& Olufsen televisions and speakers.

In November of 2012, Trump SoHo New York announced a partner-
ship with Indiewalls, an e-commerce art Web site, to enhance the hotel’s 
luxurious two-story duplex penthouse with a rotating art gallery, outfi t-
ting the walls with vibrant pieces from up-and-coming local New York 
City-based artists.•
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Clockwise from top right: The duplex terrace Penthouse Suite dining area (two pictures) and living 
area (two pictures)

“The penthouses at Trump SoHo have spectacular views that can-
not be seen anywhere else in New York City.  Our unique downtown 
location, coupled with the fact that the hotel is the  tallest building in the 
neighborhood, produce spectacular views that showcase not only an 
uptown view of skyscrapers, Central Park, and the length of Sixth Avenue, 
but also the details of lower Manhattan, the World Financial Center, 
Hudson River, and the East River bridges.”

-Andreas Oberoi, General Manager

BUILT IN 1924 AS A COLLECTION OF ONE-
bedroom apartments, The Huntington Hotel 
& Nob Hill Spa (www.huntingtonhotel.com) 
is elegantly poised atop San Francisco’s Nob 
Hill and offers 135 guest rooms and suites 
decorated in a sophisticated, yet understated 
style. The hotel boasts amenities like compli-
mentary chauffeured transportation to Union 
Square and the Financial District and ac-
cess to Nob Hill Spa and the spa’s indoor 
pool, whirlpool, and eucalyptus-infused steam 
rooms. The Huntington Hotel also features the 
award-winning Big 4 Restaurant, known for 
its contemporary American cuisine and classic 

cocktails. Visitors looking 
to host an event or sched-
ule a meeting have access 
to over 2,000 square feet 
of flexible space, wire-
less Internet access in 
the lobby, and guest and 
meeting rooms, as well as 
a business center and full catering service from the Big 4 Restaurant.

The most discerning travelers will revel in the custom-designed 
Mulholland Suite, which offers distinct pieces from the Mulholland furniture 
collection throughout its two rooms and bath.

In 2008, Mulholland celebrated their 20-year anniversary with the un-
veiling of the suite, and the interior design for the rooms was conceived by 
the luxury leather goods maker to refl ect and honor the company’s heritage. 
The upholstery and leather trims are derived from the quality materials of 
Mulholland’s luggage collections, metallic fi nishes reference the hardware of 
their bags, and subtle animal prints recall their original designs for fi eld sport 

gear made in 1988. 
Living and dining areas are set in warm 

gold, cream, and bronze and the spacious bed-
room area showcases cool tones of blue and 
gray inspired by a city in the fog. Original ar-
chitecture moldings and windows also provide 
stunning views of the surrounding city.

Mulholland Suite guests receive a special 
edition leather business card case and a $200 gift 
certifi cate from Mulholland to be used on their 
Web site or in their San Francisco store.•
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Clockwise from lower left: Two views of the Mulholland Suite 
living area; the dresser; and the bedroom

“The Mulholland Suite is a perfect 
complement to the unique Huntington Hotel 
style. Our guests frequently comment that they 
see the Huntington as their home away from 
home in San Francisco, and the Mulholland 
Suite is an extension of that. When you stay in 
the Mulholland Suite, you get the distinct feel-
ing that you’re living in a posh residence in 
San Francisco rather than a hotel suite.” 

-Gail R. Isono, General Manager

DISTRIBUTED WITH PERMISSION. COPYRIGHT © 2013 LEADERS MAGAZINE, INC. LEADERS 113VOLUME 36, NUMBER 2


