A Value System
An Interview with William P. Lauder,
Chairman of the Board and Executive Chairman, The Estée Lauder Companies Inc.
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(www.elcompanies.com) is one of the world’s with The Breast Cancer Awareness Campaign that
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The Breast Cancer Awareness Campaign, the M·A·C makeup and wigs to look like themselves.
AIDS Fund, Aveda and Origins with the environThere is strong correlation between the psyment, or Bobbi Brown and women’s issues – the chological benefit of how people feel and their rate
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of cure. Within our company, there is a volunteer
waiting list for this program, which says something
about the value system of the people who are part
of this company as well as the value of the program.
When your mother Evelyn launched The
Breast Cancer Awareness (BCA) Campaign and
founded BCRF, do you think she could have
imagined the kind of impact both would have?
This was her goal. When she launched The
BCA Campaign in 1992 and then founded BCRF in
1993, she declared that we as citizens can choose to
make a difference in some way, be it big or small.
New York is a phenomenal place because
of its people, and as leaders of this city we are
reinforcing that notion. So how do we continue
to make it a great city?
Mayor Bloomberg is doing a great job and
it’s about what we can do to help, to encourage our employees to do the right thing, and to
make this a better place.
With all the effort centered around
breast cancer, how do you measure success?
Our goal is to educate everyone we can reach
about the importance of breast health and regular
screenings to catch the disease early, and also to
help fund medical research to ultimately find
a cure. The cure rates are going up dramatically.
Interim metrics are the efforts we’re making and
what we are able to achieve from them.
For example, our BCA Campaign was the
first to light landmarks and monuments around
the world in pink, such as the Empire State
Building or Harrods in London, to reach countless people with our awareness message.
We also field several calls a week from people
looking for help in their treatment of breast cancer
such as where to go for care or how to access the
best doctors. There is someone in our office who
spends half her time making the connections with
people who have called. My mother used to spend
a lot of time with women she met as they were
going through their treatment, acting as a coach.
Why has the Partnership for New York
City been so effective and are you surprised
by how close knit the group is?
It doesn’t surprise me. There are so many
different large companies in New York City that
there is a polyglot approach – and the group
Kathy (Wylde, President and CEO) has put together is representative of the flavor of the city
from a business leadership standpoint.
Regardless of the friendly competition, we
all live in the same place and are pleased to
participate together for the common good.

POSTED WITH PERMISSION. COPYRIGHT © 2012 LEADERS MAGAZINE, INC.

•

VOLUME 35, NUMBER 4

