
EDITORS’ NOTE With a BA from 
Tufts University and an MBA from 
the University of Pennsylvania’s 
Wharton School of Business, Terry 
McGraw joined The McGraw-Hill 
Companies in 1980 and has since 
held a number of senior manage-
rial and executive positions, in-
cluding Vice President of Corporate 
Planning, President of McGraw-
Hill Publications Company, and 
President of The McGraw-Hill 
Companies’ fi nancial services busi-
ness unit. He was elected President 
and COO of The McGraw-Hill Companies in 
1993, CEO in 1998, and Chairman of the Board 
in December 1999.

COMPANY BRIEF New York-based The 
McGraw-Hill Companies (www. mcgraw-hill.
com) is a global information services provider, 
operating in the education, media, and fi nan-
cial services markets through more than 280 of-
fi ces in 40 countries. Its leading brands include 
Standard & Poor’s, the world’s leading provider 
of independent equity research, market indices, 
and credit ratings; businessweek, the number 
one global business magazine in print and on-
line; and McGraw-Hill Education, one of the 
world’s largest publishers, covering virtually ev-
ery aspect of the education market, from prekin-
dergarten to professional learning.

How important is community involvement 
to McGraw-Hill, and how do you engage 
your employees in this process?

our commitment to corporate responsibil-
ity is woven into the fabric of our company. it’s 
an integral part of the way we do business and 
guides how we conduct ourselves every day. 
For us, corporate responsibility and good cor-
porate citizenship are about maintaining trust, 
demonstrating integrity, responding appropri-
ately to new risks, meeting societal needs, being 
responsive to environmental concerns, exceed-
ing stakeholder expectations, and capitalizing 
on new opportunities. this philosophy attracts 
a special kind of employee. all over the world, 
our employees freely give their time and en-
ergy to enrich their communities, and we offer 
a wide range of community programs to help 
them get involved and make a difference. 

For the past fi ve years, for example, we have 
organized what we call our global volunteer 

day. this year, 3,500 employees took 
part in 160 community projects around 
the world. the program has been very 
successful and keeps growing.

our writers to the rescue initia-
tive is another great example of how 
people use their talents and resources 
to help others. the project matches em-
ployee volunteers and their writing and 
communication skills with nonprofi ts in 
need of assistance in those areas.

we also support our employ-
ees’ investment of time and money 
through our annual employee giving 

campaign, by matching dollar-for-dollar con-
tributions up to $3,000 a year to a variety of 
nonprofi t groups, including many health and 
human service organizations.

With so many needs for assistance to-
day, how do you focus your giving effort?

the primary focus of our corporate giving 
is fi nancial literacy and, more broadly, economic 
empowerment. many of the groups we support 
provide professional development to teachers, 
to assist them in incorporating fi nancial literacy 
into their daily lives and classroom instruction. 

with standard & poor’s, mcgraw-hill 
education, and our information & media busi-
nesses, supporting programs that are dedicated 
to economic empowerment and fi nancial liter-
acy is consistent with our company’s mission. 
this focus provides us with greater opportuni-
ties to align our core competencies, leverage 
resources across all business operations, and 
enhance the impact of our grant making.

Given all the challenges it faces, will 
New York continue to be the fi nancial capi-
tal of the world?

what concerns me for our country is that 
we are at risk of losing our competitive advan-
tage to other nations. the world is rapidly grow-
ing up around us, and while our educational 
system used to be the envy of the world, our 
students are fi nding it harder and harder to com-
pete in the global marketplace. as a result, we 
need to rededicate ourselves to strengthening 
education across the board – from prekindergar-
ten through professional learning. i’m pleased 
to see that there recently have been signs of 
improvement, but there’s a lot more work to 
be done, both here in new york and across the 
nation. simply put, our country cannot remain 
competitive in the global economy without a 
well-educated, well-trained workforce. that’s 

why washington needs to stop talking about im-
proving education and begin to take real, bold 
steps to make it a reality.

another critical issue for policy makers is 
trade. international trade has never been more 
important to the u.s. and new york economies. 
over the past decade, exports have accounted 
for approximately 30 percent of u.s. economic 
growth. in 1992, 1 in 10 americans had a job in-
volving international trade; today, it is nearly 1 in 
5. yet protectionist sentiment is growing in some 
circles at a time when we should be embracing 
open markets. to start, congress should pass the 
three pending trade agreements with colombia, 
panama, and Korea.

Finally, in order for new york to maintain 
its status as the capital of the fi nancial world – 
which i believe it will – it needs to maintain 
a business-friendly environment. the world is 
becoming more competitive, with technological 
innovation increasingly enabling business to be 
conducted from anywhere. therefore, we need 
to be mindful of the burdens of high taxation 
and excessive regulation, issues that many busi-
ness leaders consider when they are deciding 
where to locate their operations.

Is there an effective public/private 
partnership in New York? 

public/private partnerships are vitally impor-
tant to shaping public policy, which is why it’s 
critical to have leaders from government, busi-
ness, and the community all working together 
toward a common goal. we’re fortunate to have 
that dynamic in new york. Just look at educa-
tion. the hard work of teachers and parents, to-
gether with the leadership of mayor bloomberg 
and schools chancellor Klein, has produced en-
couraging results in recent years. 

at the mcgraw-hill companies, we have 
seen fi rsthand how public/private partnerships 
can make a difference. one terrifi c example is 
the wonderful relationship we have developed 
over the years with morris high school in the 
bronx. many of our employees serve as mentors 
there, and we provide morris high students with 
internships, scholarships, and other school-to-
career opportunities. the partnership provides a 
rich and meaningful relationship for the students, 
as well as for our employees. this association 
broadens the students’ appreciation of the aca-
demic, career, and cultural opportunities available 
to them. it provides them with a unique insight 
into the world of work and gives them a chance 
to discover a range of career opportunities.•
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