
116 LEADERS VOLUME 27, NUMBER 4POSTED WITH PERMISSION. COPYRIGHT © LEADERS MAGAZINE, INC.

History on Your Wrist
Stanislas de Quercize, 

President and Chief Executive Officer, 
Cartier Joailliers, New York

119

“The First Super-Luxury 
Brand of the 21st Century”

Philip Davis, Marketing Director, 
Asprey, London 

123

Find Your Complete 
Home in Ours

Farooq Kathwari, Chairman, 
President, and 

Chief Executive Officer, 
Ethan Allen Interiors Inc., 

Danbury, Connecticut

126

The Freedom 
to Enjoy

Joel J. Sherman, 
President and 

Chief Executive Officer, 
Nat Sherman, Inc., 
Fort Lee, New Jersey

129

Prestige at the Flick of a Wrist
Thomas van der Kallen, President, 
Piaget North America, New York

133

Clothes Make the Company
Robert N. Wildrick, President and 

Chief Executive Officer, Jos. A. Bank 
Clothiers, Inc., Hampstead, Maryland

135

Heating Up the Brand
Daniel Lalonde, President and Chief

Executive Officer, LVMH Watch & Jewelry
North America, Springfield, New Jersey

136

Growing Luxury
W. Douglas McKenzie, Vice President, 

Sales and Marketing, The Luxury Collection,
Starwood Hotels & Resorts Worldwide, Inc., 

White Plains, New York

138

An Entrée to Luxury
Edward Wright, President, 

Baume & Mercier North America, New York

140

CONTENTS

HISTORY ON YOUR WRIST  119

SUPER-LUXURY BRAND  123

YOUR COMPLETE HOME  126

inLuxury



VOLUME 27, NUMBER 4 LEADERS  117POSTED WITH PERMISSION. COPYRIGHT © LEADERS MAGAZINE, INC.

Quality, Quality, Quality
Henri Barguirdjian, 

President and Chief Executive Officer, 
Graff Diamonds USA, Inc., New York

143

From $3,000 to $245,000
Ronald Wolfgang, President, 

Jaeger-LeCoultre NA, New York

146

Drive This Pen
Sergio De Bon, President and 

Chief Executive Officer, Montegrappa S.r.l.,
Bassano del Grappa, Italy

149

A Touch of Glass
Marie McKee, President and 

Chief Executive Officer, Steuben Glass,
Corning, New York

152

The Lady and Her Watches
Cinette Robert, Owner and 

Chief Executive Officer, Dubey &
Schaldenbrand, Les Ponts-de-Martel,

Switzerland

154

Somewhere Inside a Rainbow
Yankel Ginzburg, Artist, 
Chevy Chase, Maryland

157

Liking Lalique
An Interview with Daniel Barth, President
and Chief Executive Officer, Lalique North

America, Inc., Carlstadt, New Jersey

158

Flagship on Fifth
Ruediger Albers, President, 

American Wempe Corp., New York

162

The Four Points of Fine Timepieces
Samuel Friedmann, Owner and President,

Gevril USA, Monsey, New York

165

Cool, Dude!
John R. Ranelli, Chairman, 

President, and Chief Executive Officer,
AAi.FosterGrant, Inc., Smithfield, 

Rhode Island

166

A Heritage of 
Inventiveness

Marcia Mazzocchi, 
President, A. Lange & Söhne 
North America, New York

169

Emotion Has 
No Borders 

Sasson Basha, President, 
Aaron Basha, New York

171

A Full Body to Puff
Nicholas I. Perdomo, Founder, 

President, and Chief Executive Officer,
Tabacalera Perdomo S.A., Miami Lakes,

Florida, and Esteli, Nicaragua

172

Complicated Limited Editions
Richard P. Kalina, President and 

Co-owner, Jean Marcel LLC, 
Delray Beach, Florida

174

Tapping the Gold 
in Men’s Grooming

Eric Malka, Cofounder and President, 
The Art of Shaving, New York

176

Vénus with Hands
Philippe C. Merk, 

Chief Executive Officer, 
Maurice Lacroix International, 

Zurich

179

Tie This
Anthony Corey, Founder and 

Owner, Anthony Corey Neckwear, 
Maynard, Massachusetts

180

A Guide to the 
Passing of Minutes

Mark Nathanson, Chairman and 
Chief Executive Officer, Kronotype 

Watch Holding Co., Inc., 
Nassau, The Bahamas

184

Rich in History
James R. Borynack, Chairman and 

Chief Executive Officer, Wally Findlay
Galleries International Inc., 

Palm Beach, Florida

187

The Grand TV Screen
Stefano Macaluso, Head, Product
Development, JEANRICHARD SA, 
La Chaux-de-Fonds, Switzerland

189

Time for the Jet Set
Ali Soltani, Founder and President, 

Ritmo Mundo, L.L.C., 
Beverly Hills and Milan 

193

Fit for a Persian King
Ralph Massih, Chief Financial Officer,

Millage, Inc., Los Angeles

196

Harmony in a Bottle 
Gonzalo de la Pezuela, Vice President 

and Group Marketing Director, Bacardi
U.S.A., Inc., Miami

198

Fun, Hip, and Swiss
Beatrice de Quervain, U.S. Sales and
Marketing, Leonard Watches, Geneva

200

Fly, Dive, and Tell Time
Michael Kobold, President and 

Managing Director, Kobold Watch 
Company, LLC, Pittsburgh

203

The Vintage Advantage
Sig Shonholtz, Executive Director, 

Guillermin Mollet, West Hollywood,
California

206

MEN’S GROOMING  176

INSIDE A RAINBOW  157

COOL, DUDE! 166


